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NOTIFICATION

Revision

The following revised notification concerning domestic support commitments for 1995
(Table DS:1 and the relevant Supporting Tables) was received from Brazil on 10 October 1997.

_______________

The following revisions have been made:

1. Item (viii) public expenditure with agrarian policy has been added in Supporting
Table DS:1;

2. The eligible production of "wheat" referred to in Supporting Table DS:5 (column 6)
has been changed;

3. The credit EGF equalisation programmes referred to in Supporting Table DS:7 have
been eliminated for cotton, maize, rice, soyabeans and wheat.
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